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In the Matter of

PRIME TIME ACCESS RULE PETITIONS
First Media Corporation
Channel 41 Inc.
Hubbard Broadcasting, Inc.

To: The Commission

COMKENTS OF KTK TELEVISION DISTRIBUTION, INC.

MTM Television Distribution, Inc. ("MTM"), by its counsel

and in accordance with the Commission's Public Notice of April

12, 1994, submits these comments regarding the Commission's

consideration of the above-referenced petitions seeking various

changes to the Prime Time Access Rule (PTAR), 47 C.F.R. section

73.658 (k) •

1. The various petitioners seek either the issuance of a

declaratory ruling or the commencement of a rule-making proceed

ing to reconsider PTAR in view of the passage of time and the

changes in the television industry since its creation. MTM takes

no position on the merits of the petitioners' specific conten-

tions; however it asks that in any responsive order or notice the

Commission address MTM's own long-standing request for confirma-

tion, and clarification to the extent necessary, of the existing

PTAR policy.

2. Over a year ago MTM filed a request with the Mass Media

Bureau for guidance concerning th7 current PTAR rule. MTM asked

the Bureau to reiterate its earlier-stated policy regarding the
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discretion of television licensees to categorize a program or

series as a "documentary" for purposes of PTAR.lI In particular,

the request dealt with the applicability of licensee discretion

regarding such classification of RESCUE 911, an "off-network",

reality-based program series which provides public health and

safety information. The series falls clearly within the PTAR -

"documentary" exemption. ?,/ But network affiliates have been

reluctant to schedule RESCUE 911 during prime time because it

departs from the classic documentary form. Licensees sUbject to

PTAR have numerous program choices, and they are reluctant to

take even the smallest perceived risk regarding possible viola-

tion of the Commission's rules. This natural reluctance has been

abetted by parties with competing economic interests which have

mischaracterized MTM's position and sought to belittle the merit

of RESCUE 911. ~

1/ Letter of February 4, 1993 from counsel for MTM to Roderick
K. Porter, Deputy Chief, Mass Media Bureau (attached hereto).
This letter supplemented and replaced an earlier request which
had been submitted on informal staff advice by letter of
November 10, 1992. MTM provided additional material by a
letter of March 29, 1993 addressed to the Chief of the Mass
Media Bureau (attached hereto). No action has been taken to
date by the Mass Media Bureau on these requests. MTM
respectfully requests that those earlier letters be
incorporated into these Comments by reference.

~/ Documentaries, among other specified types of programs,
need not be counted toward the three-hour limitation on network
or off-network programming on week nights and sunday nights.
Note 2 to Section 73.658(k) (1) contains the definition (in
pertinent part), "[t]he term documentary programs means
programs which are non-fictional and educational or
informational."

~/ See the letter from David L. Donovan of Association of
(continued .•• )
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3. As the Commission considers the future of PTAR, MTM

repeats its long-pending request for confirmation of the estab

lished proposition that program categorization is a matter left

entirely to the good faith jUdgment of licensees and that licens

ees subject to PTAR may reasonably categorize RESCUE 911 as a

"documentary" and schedule it during prime time.

Respectfully submitted,

MTM TELEVISION DISTRIBUTION, INC.

BY:1:".~ , \y). o-._~_.__
Lawrence M.~

By:gC~
StevenC~

SCHWARTZ, WOODS & MILLER
Suite 300
The Dupont Circle Building
1350 connecticut Avenue, N.W.
Washington, D.C. 20036-1702
202-833-1700

Its Attorneys

June 14, 1994

~/( ... continued)
Independent Television Stations to Chief, Mass Media Bureau
(February 8, 1993); "Opposition and Comments of the Motion
Picture Association of America, Inc." (March 2, 1993); and the
letter from counsel to The Walt Disney Company to the Chief,
Mass Media Bureau (March 1, 1993).
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Mr. Roy J. Stewart, Chief
Mass Media Bureau
Federal Communications Commission
1919 M Street, N.W.
Washington, DC 20554

Re: RESCUE 911

Dear Mr. Stewart:

RECEIVED

MAR 29 199.l
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On behalf of MTM Television Distribution, Inc.
("MTM") , we hereby reply to the oppositions filed by the
Association of Independent Television Stations, Inc. ("INTV"),
The Walt Disney Company ("Disney") and the Motion Picture
Association of America, Inc. ("MPAA") with respect to MTM's
request of February 4, 1993 ("MTM's Request") seeking the
Bureau's confirmation that the classification of a program as a
"documentary" for the purposes of the Prime Time Access Rule
(PTAR) may be made by licensees in good faith and the assurance
that licensees could reasonably categorize RESCUE 911 as a
"documentary".

As discussed below, the opponents to MTM's Request
have wholly mischaracterized MTM's Request in order to serve
their own agendas, the reformation or elimination of PTAR. MTM
is not seeking and at no time has sought a waiver or declara
tory ruling with respect to the classification of RESCUE 911 as
a documentary; rather, it is seeking a reiteration of the rule
itself as it applies to RESCUE 911. Describing the series as a
"reality" show does not make it less of a documentary. RESCUE
911 is clearly non-fictional, educational and informational and
therefore squarely complies with the PTAR definition of a
documentary.

The opponents to MTM's Request further claim that
licensees cannot broadcast RESCUE 911 Monday through Friday
("stripping"). They rely on a footnote in the Second Report
and Order which would have prohibited stripping of documen
taries during the prime time access period. As MTM has
previously discussed (MTM Request, pp. 4-5), the stripping
prohibition referred to by the opponents to MTM's Request did
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not become effective. The Third Report and Order did not
incorporate the stripping prohibition in considering a ceiling
on the amount of exempt material which could be scheduled by a
station. However, if the Bureau determines that the footnote
in the Second Report and Order is Commission policy, then MTM
believes a waiver with respect to the stripping prohibition
should be granted due to the great pUblic interest value of the
series. Despite Disney's protestations (Disney's letter, p.
2), it is clear that the Bureau has the authority to grant such
a waiver. The Second Circuit Court of Appeals in NAITPD barred
only waivers and advisory opinions regarding program content
because the use of such procedures would constitute "in effect,
a system of precensorship".11 MTM is not, however, request
ing a waiver which in any way affects program content; it seeks
a waiver only as to any stripping limitation which the Commis
sion might consider to be in effect.

MTM'S REQUEST SEEKS A REITERATION OF PTAR
AS IT APPLIES TO RESCUE 911

Disney incorrectly lumps MTM's Request with the
waiver request of Andrew Solt Productions ("ASP") for the
television series THE ED SULLIVAN SHOW. ASP expressly requests
a waiver of either the documentary definition or, in the
alternative, a waiver of the off-network program restriction
set forth in PTAR. Unlike RESCUE 911, ASP's waiver request is
based on a show that clearly is not a documentary. In fact,
THE ED SULLIVAN SHOW falls directly into the exception to
documentaries as set forth in Note 2 of Section 73.658(k) in
that the series relates "to the visual entertainment arts" and
"more than 50% of the program is devoted to the presentation of
entertainment material itself".11 Mischaracterizing MTM's
Request as one for a waiver and comparing MTM's Request to .
ASP's request, Disney proceeds to discuss at great length why
such a waiver should not be granted, using the opportunity to
campaign for its previously stated position that the off
network prohibition should be eliminated from PTAR (Disney
letter, pp. 1-2) .11 INTV charges that the distinction be-

~I National Association of Independent Television Producers and
Distributors v. FCC ("NAITPD"), 516 F.2d 526, 540-1 (2d Cir.
1975) •

11 47 CFR 73.659(k), Note 2.

~I Disney muddies the waters by citing informal advice it
purportedly received from the "Mass Media Bureau front office
staff" regarding PTAR treatment of a series to which Disney
holds syndication rights. Disney states that the staff
confirmed "that its policy was still not to issue declaratory
rUlings or grant waiver of PTAR" and "also confirmed that the
Commission's policy was not to apply the documentary exception
to stripped shows." (Disney letter, pp. 9-10, 14-15).

(continued ..• )
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tween MTM's request and a declaratory rUling is a "metaphy
sical" one and therefore should not be granted (INTV opposi
tion, p. 1). The MPAA also incorrectly characterizes MTM's
Request as one for a declaratory ruling or waiver of PTAR and
charges that MTM has failed to follow "established procedures"
{MPAA Opposition, p. 3).!1

MTM concurs with its opponents that the Second Cir
cuit Court of Appeals' decision would not permit waivers or
declaratory rUlings with respect to program content;~1 how
ever, the Bureau does have the authority to issue a con
firmation that licensees could reasonably categorize a program
as a "documentary" under the PTAR definition. As discussed in
MTM's Request, the Commission, after its reexamination of PTAR
on Court remand and during the process of amending PTAR, was
asked to confirm that the series AMERICA and VICTORY AT SEA
were properly classified as "documentaries" under the new PTAR
definition. The Commission responded to the requests by
stating "that licensees could reasonably regard both AMERICA
and VICTORY AT SEA as documentary programs" and declaring that
both series may be shown under the revised PTAR.21 MTM sim
ply asks for the same advice -- that licensees could reasonably
regard RESCUE 911 as a documentary program for the purposes of
PTAR -- or, at a minimum, MTM requests a mere reiteration of
its policy that licensees can make a good faith determination
as to what constitutes a documentary for the purposes of PTAR.
Further, despite MPAA's charges that MTM has failed to follow
an "established procedure", MTM is acting in accordance with
the procedural guidelines suggested by the Mass Media Bureau
staff.

~/( ..• continued)
Although no written decision was issued and there is no
evidence that the Disney situation is similar to that of MTM,
Disney is saying, in effect, that since it decided not to
pursue the point, everyone else is estopped from doing so.

~/ If anyone has failed to follow procedure, it is the
opponents to MTM's Request. Disney and the MPAA are cloaking
their requests to reform or preserve PTAR, respectively, in
their responses to MTM's Request. MTM has not set forth any
position as to the future of PTAR and therefore the opponents
have gone far beyond the scope of a response.

~/ NAITPD, supra.

~/ Prime Time Access Rule, 53 FCC2d 618, 624 (1975).
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RESCUE 911 FITS SQUARELY WITHIN THE PTAB DEFINITION
OF "DOCUMENTARY"

A. IN1'\' creates new criteria in defining "documen
taries".l/ INTV's opposition suggests an entirely new defi
nition for "documentaries" which would discourage any inno
vation in television documentaries. Instead of confronting the
fact that RESCUE 911 meets the definitional requirements of a
documentary, INTV rewrites the rule to provide exemptions only
for programs produced independent of network control, which
contain only actual footage of actual events and instructional
segments and which would otherwise not be financially viable.
Having thus rewritten the rule to fit its purpose, INTV of
course self-servingly concludes that RESCUE 911 is not a
documentary.

Implicit in INTV's opposition is the premise that
unless a program is boring and otherwise unwatched, it cannot
constitute a documentary for PTAR purposes. According to INTV:
(1) "high drama" makes a program too interesting to be a docu
mentary; (2) the use of a well-known host who is trained in
presenting material in an interesting manner and whom the
pUblic may enjoy watching and listening to (rather than a dull
scientific or medical expert with little exposure to pUblic
speaking) instantly propels a program into the entertainment
arena; and (3) the use of re-enactments would make a program
too exciting for the world of documentaries.

However, despite INTV's refined aesthetic standards
for a documentary, RESCUE 911 contains all the historical com
ponents of a classic documentary. Arnold Shapiro, the creator
and executive producer of the program, is one of the most well
known and highly acclaimed documentary makers in the industry
today, having won twelve Emmys and one Academy Award for
documentaries which he has produced.~1 The show uses many of
the actual people involved in the underlying stories both in
interviews and in:re-enacting the story. Actors are only used
if the person depicted is unavailable or if re-enacting the
story would be too traumatic. The actors are chosen based upon
their resemblance to the people depicted rather than their
"star quality". Re-enactments are used as an alternative when
actual footage is not available.

Although the "look" of documentaries may have changed
with the creative and technological evolution of television,
documentaries are what they have always been -- non-fictional
accounts educating and/or informing the pUblic. If INTV wants

21 Both Disney and the MPAA rely on INTV's arguments regarding
proper classification of RESCUE 911; therefore, MTM addresses
INTV's position as response to all three opponents.

~I Shapiro has been responsible for such well-known
documentaries as SCARED STRAIGHT and SCARED SILENT.
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to change the definition of "documentaries" to exclude re
enactments, the use of stars as narrators and high drama, to
demand the inclusion of "instructional segments· (however this
is defined by INTV), or to limit the definition only to inde
pendently produced programs, then it should propose a change in
the rules. until such time, however, the PTAR definition does
not include any such limitations.

B. RESCUE 911 contains all the elements of a "docu
mentary· as defined by PTAB. The Commission has clearly set
forth an unambiguous definition of "documentary" for PTAR
which, contrary to INTV's position, fully applies despite
changes in television technology and programming. A program
must be "non-fictional and educational or informational".
RESCUE 911, beyond question, fits the PTAR definition of a
"documentary".~/ INTV's gratuitous belittling of RESCUE 911
and comparison to children's animated shows and docu-dramas is
entirely misplaced and ignores the extraordinary pUblic
interest value of the program.

Each episode of RESCUE 911 contains non-fictional
accounts of rescues by professionals, volunteers and ordinary
citizens. Whenever available, actual footage is used. Re
enactments are employed only when actual footage is not avail
able. Re-enactments have been used by other programs and
series recognized as documentaries such as THIN BLUE LINE and
THE AMERICAN EXPERIENCE. Since the principals of the rescue
are interviewed and, when available, used in the re-enactments,
fictional elements are not added. In addition, "day in the
life" segments are produced wherein RESCUE 911 personnel record
events as they happen with the cooperation of fire departments,
emergency response units, hospitals and other life-saving
institutions.

Further, it is clear that RESCUE 911 is both educa
tional and informational by teaching the public about life-

'- saving techniques. As stated in the attached statement of Mr.
Shapiro, segments are produced only if there is a lesson to be
learned. In fact, the program has been credited with saving
more than 165 lives (a figure that does not take into account
many more that have likely gone unreported). Moreover, RESCUE
911 has received numerous honors and awards by national and
local organizations involved in safety and rescue activities
including the National Academy of Emergency Medical Dispatch,
the American College of Emergency Physicians, the American Red

~/ MTM has set forth many of the documentary features of RESCUE
911 in its request (MTM's Request, p. 2). For brevity, this
reply shall not repeat all those features. However, MTM refers
to the attached statement of Arnold Shapiro, incorporated
herein by reference, as an expert in the field of
documentaries, as further evidence of MTM's position.
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Cross and the National Safety Council. 1Q/

RESCUE 911 has recently presented a program depicting
the stories of some of 165 lives saved from watching the ser
ies. A victim of an accidental shooting survived because his
friend had learned from watching RESCUE 911 how to apply pres
sure directly on a wound to stop__the bleeding injury. A father
rushed home and saved his children from carbon monoxide poi
soning caused by a faulty furnace after watching an episode of
RESCUE 911 on the sUbject while waiting in a hospital emergency
room with his wife, the first family member to have become a
victim from the leaking gas. People have successfully per
formed cardio-pulmonary resuscitation and the Heimlich maneuver
learned while watching RESCUE 911. Children have learned the
importance of dialing 9-1-1 to assist stricken parents and
grandparents. Viewers are urged to take CPR and other life
saving instructional courses. As indicated in Mr. Shapiro's
attached letter, thousands of Americans have enrolled in CPR
courses directly as a result of watching the series. What
could be more proof of the educational and informational value
of a show than the saving of lives? Yes, the show contains
"high drama" because saving lives i.§. high drama. Making edu
cation interesting does not reduce the benefit of what is
learned.

The opponents to MTM's Request find it significant
that MTM did not list RESCUE 911 as a "documentary" in the
NATPE International Programmer's Guide. INTV's accusation that
"MTM cannot tell Washington one thing and then market the show
as something else" is a red herring created by INTV to cloud
the issue. The fact that a show is listed as a "reality" show
or a "series" in a trade directory does not make it less of a
documentary. If INTV's argument were accepted, the fact that
National Geographic specials and WILD KINGDOM were listed as
"animal/nature" shows in the same trade directory would result
in these two successful documentary series not being treated as

---.- such.

C. Granting MTK's request will allow licensees to
make their own good faith program jUdgments to best serve the
public interest. Noting that the FCC has not responded to
MTM's Request, INTV argues that such silence is "tantamount to
a grant". Given that licensees are loathe to risk being
second-guessed by the Commission regarding their good faith
judgments and risk the potential penalty, the Commission's
silence is tantamount to a denial. In a program marketplace
where options are plentiful, licensees will opt for the risk
free solution. MTM has been advised by several major market
network affiliates, inclUding KCBS, the CBS affiliates in Los
Angeles, that its preference would be to telecast RESCUE 911
during prime ti~e access but it will not for fear of adverse

12/ See attached articles from a special insert contained in
the February 8, 1993 The Hollywood Reporter.
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commission action. l1/

THE "STRIPPING PROHIBITION" OF THE SECOND REPORT AND ORDER
DID NOT SURVIVE THE COMMISSION'S REVISION OF PTAB

AFTER COURT REMAND

INTV argues that PTAR is SUbject to a prohibition on
the stripping of documentary series. Disney states that it
decided to license UNSOLVED MYSTERIES to cable rather than
broadcast syndication because it confirmed "that the Commis
sion's policy was not to apply the documentary exemption to
stripped shows."li/ The plain language of the rule contains
no stripping limitation or ceiling on the amount of scheduled
exempt programs.~/ The opponents to MTM's Request rely on a
footnote in the Commission's 1975 decision which initially
revised PTAR stating that "the stripping of off-network mate
rial on the theory that it is a ... documentary program, would
not be regarded as consistent with the spirit or objectives of
the rUles.,,14/ This footnote accompanied and expounded on a
statement by the Commission admonishing licensees regarding the
amount of exempt programming which could be scheduled. Later
in the same paragraph, the Commission similarly cautioned net
works to "avoid any incursion" into the Saturday night access
time period "unless there are compelling public interest rea
sons for so doing". The Court found the warning by the Com
mission regarding Saturday night access raised a "serious
question" and ordered the Commission on remand to consider
whether a ceiling on the use of exempt programming was re-

~/ Other network affiliates, such as WCAU in philadelphia,
have advised that they would like to option to telecast RESCUE
911 during prime time access but at this time would not
consider that they had such an option because of their fear of
adverse Commission action.

lZ/ Disney has presented no evidence that UNSOLVED MYSTERIES is
non-fictional, educational or informational. Disney appears to
believe that all reality programs are the same and even
speculates that the clearly fictional L.A. LAW might qualify
a ridiculous exaggeration.

~/ INTV also argues that the Commission's determination not to
impose a "ceiling" concerned "the basic definitional
requirement of what is or is not qualified programming" rather
than the "total amount of (exempt programming] that can be
aired during the access period." To the extent this argument
can be understood, INTV apparently believes that a series with
sufficient episodes for daily telecasts cannot, by definition,
be a "documentary".

~/ Second Report and Order in Docket 19622, 50 FCC2d 829, 843
(1975).
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qUired.~1 Accordingly, on remand, the Commission considered
both the amount of exempt programming which could be scheduled
and the Saturday night access issue in tandem and concluded
that no overall ceiling was necessary "to afford sufficient
protection for access time availability to sources of new non
network material. Ifill The Commission's decision not to im
pose a ceiling was supported by its restriction of the use of
exempt material for Saturday access. The Commission imposed no
other limitation on the use of exempt material by licensees.
Therefore, the Commission's actions on remand negated the
"stripping" footnote •

. IN THE EVENT A STRIPPING PROHIBITION EXISTS, A WAIVER
OF SUCH PROHIBITION IS JUSTIFIED FOR RESCUE 911

Notwithstanding the foregoing, in the unlikely event
the Commission determines that the daily broadcast of a program
precludes the use of the documentary exception to PTAR, MTM has
asked for a waiver of any such limitation to permit the
broadcast of RESCUE 911 during prime viewing hours.

A. The COmmission has the authority to grant such a
waiver. Despite Disney's protestations to the contrary, the
Commission has the authority to grant a waiver to a stripping
prohibition of exempted programs under PTAR. In NAITPD, the
Second Circuit Court of Appeals prohibited the Commission from
granting waivers regarding the content of individual program
ming to avoid instituting a "system of precensorship.,,17r
However, as noted by Disney, the Commission has the authority
to rule on "non-content-based" PTAR waiver requests (Disney
opposition, p. 8). The contingent wavier requested by MTM is
clearly "non-content based".

The waiver does not involve defining or categorizing
RESCUE 911 nor touch on program content and therefore, a waiver
by the Commission would not result in pre-censorship. MTM

,~ merely seeks a waiver only as to any stripping limitation which
the Commission considers to still be in effect.

B. A waiver of a stripping prohibition for RESCUE
911 is justified. As previously discussed at great length,
RESCUE 911 stands apart from all other documentaries in pro
viding a great pUblic service. The value of the lives saved
and the information imparted to the public is self-evident.
Clearly, RESCUE 911's teaching of safety techniques and saving
of lives stand the scrutiny of the "high hurdle" test which a

~/ NAITPD, supra, at 541, 544.

1&/ Third Report and Order, 53 FCC 2d at 340.

12/ NAITPD, supra, at 540.



- 9 -

waiver proponent must meet.~/

Based upon the foregoing, it is clear that the oppo
nents to MTM's Request are really seeking to either reform or
partially eliminate PTAR and are using their oppositions here
to advance their more general policy goals. INTV and Disney's
positions suggest that the entire rule may have outlived its
purpose in today's television market. However, the PTAR exists
and no change of the rule is required for the Commission to
approve MTM's position -- that licensees can reasonably cate
gorize RESCUE 911 as a documentary and schedule the series on a
daily basis. Absent the Commission's guidance, a chilling
effect will result in that network affiliate licensees fearful
of challenges such as those currently before the Commission
will not risk the choice of a documentary which saves lives
over yet another game show. MTM believes that the public would
be much the worse for that result.

Respectfully sUbmitted,

SCHWARTZ, WOODS & MILLER

By:

Encls.
SCS/nmc

lil W.A.I.T. Radio v. FCC, 418 F.2nd 1153 (D.C. Cir., 1960);
Rhodes Productions. Inc., 58 RR 2d 126 (1985).
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March 16, 1993

Mr. Neil Strum
Senior Vice President(

'Head of Business and Legal Affairs
MTM Television Distribution
4024 Radford Ave.
Studio City, CA 91604

Dear Neil,

At your request, here are the points I would like to make as to
why lIRescue 911" is a documentary. I have been creating,
6elling, writing and producing/executive producing documentary
series and specials for 25 years. I have produced dozens of
documentary specials for local, syndicated, and network
television, ranging from the most classic/traditional forms to
the most ground-breaking and innovative. ! have 12 Emmy Awards
and one Academy Award for documentaries I have produced. Among
the most famous are "Scared Straight!" hosted by Peter Falk,
syndicated nationally and internationally; and "Scared Silent:
Exposing and Ending Child Abuse, 11 hosted by Oprah Winfrey, which
has the distinction of being the most watched documentary special
ever broadcast on American television. It was simulcast on CBS,
NBC, and PBS last September 4, and shown on ABC, September 6.
It has been shewn in more than 20 countries to date.

The format of "documentary" in the 1990's is much broader than
before. All of us who are documentarians are excited about how
much we've been able to upush the envelope u of style, form, and
content of documentaries. Anyone who adheres to the industry
concept of a documentary from ten years ago, is not in touch with
the realities of today's documentary diversity.

l1Rescue 911 11 which began in early 1989, contains elements of the
traditional documentary form. For examp~e~

* We use actual footage purchased from news organizations
and other sources.

* We shoot original footage of emergencies and rescues on
the scene as they are happening.

* We interview on-camera the actual participants in all our
stories.

* We use on-camera and voice-over narration.

KATY FILM PRODUCTIONS I ARNOLD SHAPIRO PRODUcrlONS
1438 N. Gower Ave.. Box 53. Hollywood. CA 90028

(213) 466-7594 (213) 466-8875 FAX (213) 466-5345



·MAR-25-93 THU 13:40

Page 2

FAX NO. 31r '4634 P. 03

• Most importantly, every "Rescue 911" story or piece
contains a leasoD to teach kids and adults about such
topics as safety, preventing accidents, the importance of
enrolling in classes to learn CPR and the Heimlich
maneuver. We teach people how to behave in all kinds of
emergencies and how to properly use the 911 system. We
have done pieces on fire safety, water safety, gun safety,
drinking and driving, and numerous other life-saving
lessons.

• Our narrator and host, William Shatner, has narrated many
other documentaries. Among them are several "National
Geographic'1 Specials for PBS, and two documentary specials
of which I'm aware: .ITop Flight," for CBS, which I
produced; and "Blackbirds In The Sunil for PBS. Virtually
all documentaries now use celebrity hosts/narrators to
help attract a larger audience. Only those news
documentaries made by NBC, CBS, and ABC News use a news
person to host.

Documentaries tr~ditionally have sought to educate viewers and/or
to advocate a point of view. I'Rescue 911" does both. We're
educating viewers in both prevention and life-saving behavior
with virtually every story we present. Our point of view is
always to be prepared for emergencies, enroll in CPR classes
through the American Red Cross; to consid~r being an organ donor
u.pon death; and all the "you can't say it enough" lessons for
kids about avoiding dangerous strangers at home and in public.

Most importantly, I1Rescue 911" is the only television series I'm
aware of that is literally saving the lives of ite viewers)
Every time we receive a letter, phone call or newspaper clipping
in which we're told that something someon~ learned from "Rescue
911" _saved their life or help13d them save someone else's life, we
verify the story with others. To date, we have verified that our
series has been responsible for helping to save the lives of more
than 165 viewers! Although we have received prestigious awards
from virtually every emergency medical organization and 911
dispatch organization, we are most proud that our series is
helping to save lives every week we are on the air.

We also know that IIRescue 911 11 is responsible for preventing
countless accidents, injuries, and emergencies. This is
testimonial evidence from viewers and emergency workers.
However, we don't have statistics on this because it's difficult
to measure the prevention (or absence) of an event. Still, we
are gratified that people have avoided or prevented danger,
injury and death as a result of something they learned from
IIRescue 911."

We do know that enrollments in EMT classes (Emergency Medical
Technicians) and applications to become 911 dispatchers have
increased since our series premiered. I personally was told in
1990 that enrollments in EMT classes in Connecticut and in
V.assachusetts had nearly doubled since "Rescue 911 11 went on the
air.
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To the ext@nt that th@re is any controversy over calling "Resc'Ue
911 11 a documentary, it is possibly over the use of "recreations"
to visually present a story where neither cur documentary cameras
nor any news cameras were present, ~hen acquired footage or our
own footage doesn't exist, we recreate portions of the story
using the actual people involved (when it's safe to do so) and
actors or stunt professionals when that's called for.

~any of today's documentaries now use recreations with actors as
part of telling a story. Even so-called "classic ll documentaries
like those on the PBS series, liThe American Experience,1I have
used recreations. Two that I personally saw include the story of
the assassination of President Garfield which was filled with
dramatic recreations; and another documentary about a 19th
century New England woman and the prejudice she experienced in
her small town. Many top-quality docum@ntaries on PBS and
elsewhere incorporate recreations. They are still documentaries
by any knowledgeable person's definition.

As an Oscar and Emmy-winning documentarian, a charter member of
the International Documentary Association, and a teacher of
courses about documentary filmmaking through UCLA €xtension for
12 years now, I can tell you definitely that ~Re8cue 911" falls
well within the definition of documentary programming.

With all due modesty, I feel erninently qualified to address this
topic, especially since I am the one who developed "Rescue 911."
I hope that the points made in this letter will be of help in
answering any person who questions what "Rescue 911" is all
about. Please let me know if I can be of further help.

Cordially,

~~
Arnold ShClpiro
Executive Producer

AS:cp
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SALUTES RESCUE- 911

A Heroic
Unclertaklng

Arnold

Shapiro's

chronicle

human

bravery

celebrates

its

tooth

episode

tonight.

BY
STIVI
CHAGOLLAN

Aleaky home furnace poisons a family with carbon
. monoxide and Ihe falher musl prevenl Ihem from

falling inlO deadly sleep.
A runaway train strikes an elderly couple's aUlomobile,

dragging Ihem down Ihe tracks as a police officer races
against lime 10 prevenl lhe car from being crushed by a nar
row bridge.

An adolescenl girl is swepl into a powerful river currenl.
and lhree aduhs almosl drown while allempling to save her.

These are jusl a few of Ihe real-life incidenls that have
been lold during Ihe cOUn;(: of "Rescue 911's" run on CBS.
Now in its founh season. the a.....ard-winning one-hour show
celebrates ils 1000h episode lonight.

lis subjecls, normal everyday citizens, often act on their
own. But usually they're assisted by law enforcement or
emergency professionals. such as ftrefighlers. paramedics or
medical lechnicians. Whalever Ihe case may be, "Rescue
91 I" undertakes a nationwide search to uncover the mosl
compelling incidenls of human bravery in life-or-<leath SiIU
ations.

These are Ihe kinds of evenls people think will never
happen 10 them bUI that usually end up changing their lives
forever.

NOI only are "Rescue 91 I" producers interested in
utmost accuracy in re-creating these true stories. they place
their faith squarely on the faClS to draw in lheir viewers. lbe
drama and heroism inherent in the tales they choose to lell
negate the need to exploil or exaggerate, they say.

This at a lime when producers are under increased scruli
ny about blurring lhe line between fiction and reality in
entertainment. Such features as "Hoffa" and facl-based
MOWs lae the rival Amy Fisher sagas are crilicized for dis
torting or mythologizing lheir subjects. And sitcom charac
ters Murphy Brown and Roseanne have become enmeshed



RESCUE 911

Saving the World
"Rescue 9JJ" has been sold in the following territories:

Argentina Malaysia
Australia Malta
Barbados Mexico
Belgium Netherlands
Bolivia Netherlands Antilles
Brazil New Zealand
Canada Nicaragua
Chile Norway
Costa Rica Panama
Curacao Paraguay
Cyprus Peru
Denmark Philippines
Dominican Republic Russia
Ecuador Saint Lucia
EI Salvador Saudi Arabia
F'tnland SeycheUes
France South Africa
Germany South Korea
Guatemala Spain
Honduras Sweden
Indonesia Thailand
Ireland Trinidad
Italy Turkey
Jamaica United Kingdom
Japan Uruguay
Kuwai. Yugoslavia
Luxembourg Zimbabwe

in a kind of reflexive thealer,
responding to real-life public
figures and events.

Despite the debate. reality
based episodic TV continues to
nourish. "A Currenl Affair" and
"America's Most Wanted"
P3ved the way in the lale '80s
for a whole new genre of pro
gramming that now includes
"Hard Copy," "Cops,"
"American Detective" and
"Secret Service."

Of these fact-based shows,
"Rescue 911" is not only one of
the most popular but perhaps the
most distinguishable. Its subject
matter - public servants and
citizens responding to crisis sit
uations - determinedly side
steps the tawdry and sensational
elements Ihat are part and parcel
of the tabloid shows, and it
eschews the lurid criminality
that propels the law-enforce
ment programs.

"Rescue 911" focuses on the
positive aspects of human
behavior rather than the deviant,
it celebrates the human spirit
rather than condemning soci
ety's weaknesses, and it holds
no fascination for the rich and
powerful but instead focuses on
the common man and woman
and their capacity for perform
ing uncommon acts of valor.

"Our show is involved in
showjng people at their finest
moments." notes "Rescue 911"
executive producer Arnold
Shapiro. "whereas many of the
reality shows portray the scum
of the Earth at their worst
l1lOfT\ents."

But perhaps more important,
"Rescue 911" is the outgrowth
of producers who come out of
documentary backgrounds and
who are commilled to being as
factual as possible. The pro
gram's segments - which run
three to four per hourlong
episode - require the coopera
tion of all those involved in !he
different incidents, from the vic
tims to their rescuers. whether
they be friends, relatives. loved
ones or faretighters, paramedics,
police officers, 91 I dispatchers
or a combination thereof.

A testament to the show's
accuracy lies in the numerous
award!> it has received from
such groups as the National
Academy of Emergency
Medical Dispatch, the National
Association of Emergency
Medical Technicians and the
American Red Cross.

"To be honored by the peo
ple who could be our toughest
critics tells us that we're really
doing it right," says Shapiro.

The professionals concur.
"The show is prelly accurate.
especially Iheir re-enactments."
asserts Diana Aronson. a 91 I
dispatcher for the Los Angeles
Fire Department for 18 years.
Adds Steve Valenzuela. a cap
tain in the L.A. County Fire
Department: '''Rescue 911'
really tries to make the situa
tions as realistic as possible, and

in fact some of the re<rcalions
look so genuine you have to :I!\k
yourself. '15 this a re-enactment
or is this realT"

"Rescue 911" coordinating
producer Ronnie Weinstock

-$ays the staffs preoccupation
with "doing it right" sets the
show apart from all the others in

its class. "We try so hard to
make everything real, with loca
tions. conversations with the
principals involved, taped 911
calls, actual footage taken from
the scene - as much as we can.
We treat every detail of the
story as honestly as we can."

In fact, 911 dispatch centers
across the country use tapes of
the program to show prospec
tive emergency operators the
various situations !hey might be
called upon to deal with and !he
procedures they might have to

perform. Moreover, the show
has inspired scores of students
to enter the emergency medical
technician field. According to
Shapiro. during "Res<'lJe's" first
season, enrollment in EMT
classes doubled in
Massachusetts and Connecticut.
State officials could not credit
any factors for the rise other
than the show's debut over the
airwaves.

Although not listed in
"Rescue 911's" credits, CBS
Radio commentator Charles
Osgood is as responsible as any
one for the show's genesis. In
December 1988, "The Osgood
File" aired about 2 1/2 minutes
of a taped 14-minule 911 call.
The horrific call came from a
IO-year-old girl in Arlington,
Texas, whose father was being
allacked by an armed burglar.
The listener could hear the death
struggle occurring in the back
ground.

"Her 14-year-old brother
ultimately gets a gun and kills
the intruder," explains Shapiro,
"and this happens during the
call - you can hear every
thing."

Driving to work that day,
Kim LeMasters, then-president
of CBS Entertainment, heard
Ihe gruesome tale on his radio.
That morning he told Norman
Powell, then-head of CBS
Entertainment Prods., that CBS
should develop a series around
911 calls. He also told Powell to
ftnd a documentary producer to
spearhead the effort

"Thank God Norman knew
me and didn't know anybody
else," says Shapiro. "So he
called me into his office and
said. 'We want to do three spe
cials based on 911 calls.' They
didn't know whether they want
ed them to be pure documentary
like 'Cops' or whether they
wanted pure re-creation."

Ultimately they settled on a
combination of the two. decid
ing to use actual videotaped
footage when available. while
producing re-enactments to fill
in the blanks. Shapiro brought

Conl;nu~don pag~ S·9
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tim's wife dies in the accident.
However, all involve heroic aclS
by ci vilians or professionals
whose job it is 10 save lives.

"When we firsI started, we
had our research staff calling aU

Ii t

~'f ,-.
HeroIc
Continu,d/Tom pa,' S·J

in colleague Jean O'Neill from
day one as supervising producer
and head writer. Togelher they
formulated "Rescue 911's" for
mal, look, tone and instruclional
component - lhe laller a
reflection of Shapiro's
esteemed resume in educalional
programming, including the
pioneering documentary
"Scared Sua ight. ..

Approximately 100 people
are responsible for pUlling Ihe
weekly show togelher, including
veleran actor William Shalner,
whom Shapiro suggesled 10 host
the show.

Although his "Rescue" leam
is commillcd 10 accuracy,
Shapiro asserts that for him "the
best documenlaries are those
thaI tell stories and not just give
reports. and Ihat's what
'Rescue'does."

TIle stories cover diverse top
ics, from Ihe Jddnapping of a lil
tIe girl, whose young friend
helps mobilize an entire com
munity to assist in the capture of

RESCUE

her abduclor, 10 the rescue of an
elderly man whose car is struck
by a runaway train and dragged
more lhan a mile.

Not all segments end happi
ly. For instance, the train vic-

9 1 1

..---... ,' ' ......~ .. ,. .

~
w

~
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~
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over the country," says Shapiro.
"And that, along with the use of
the computer - tapping into
Lexis-Nexis - is how we got
our stories. Once we got on the
air, we began to get a vast nurn-

People's Choice Award/or B,st Nn-.' Dramatic Seri,s

1989 Award of Excellence, American ColI,g, of Emerg,ncy
PhysiciallS. in recognition 0/superior n,ws "porting on t~ sp,cial.
ty of,merg'ncy m,dicilll

President's Award, National Acad,my 0/Emergency M,dical
Dispatch

Service Award, National Emerg,ncy Number Assn.

Presidential Leadership Assn., National Association 0/Enl'rgency
M,dical Tuhnicians

Award or Merit. Associat,d Pub/ic·Safny Communications Ofjicus

Public Education Award, New Yort Sta" Schools Transportation
Saj,ty Program

Certificate of Appreciation. Amuican R,d Cross

Presidential Leadership Award, Mid-Coast Emug,ncy M,dical
S,n'ius Council Inc., R~gion VI, Main,

1990 President's Award. Anl'rican Coll,g, 01Enl'rg,ncy
Physicians,jor ouulanding achi,l',m,nt in/urthering public appr,
ciotion of,mug'ncy ""dicin,

1990 EMS Public Education Award. Commonw,alth ofK,ntucky,
Cabitl't for Human R,sONrcu. Departm'nt/or H,alth S,rvius.
Enl'rgency M,dical S,n'ius Branch

Mrdia Excellence Award. Vumont EMS Conf,,,nu. April 6, 1991

Certificate of Appreciation. Maryland S/Qt~ Firmuln's Assn., JUIII

/9, /991.

Minuteman Award, July 4. /992, HII1lJington B,acll, Calif

Certlncate of Appredallon.lAUM~Nat' I Rurtalion Ar,a.
National Pari Sen'ia.

Certincate of Appreciation. City ofStJnta Clarita. Calif. S,pt. 22,
/990. .

Southern Fire Command Servia!. AI/ckland. N,..,., Zealand.

Lamar University Achievement AlI'ard, 1992, Beoumo1ll. T,xa.r

Certificate of Appreciation. th, AdI'isory Commission on Sta"
Emergency Communications, Taa.r, S,pl. I1.1992.

First Place, American Coll,g, ofEmugmcy Physicians 1991 AlI'ards
ofExcell,nu.

Educational Awareness Award, 1992, S,verfy Hills CPR

Proclamation of "Resc:ue 911 Day," City ofLos Ang,l,s. S,pt. 15.
1992.

Community Service Reco&Jlition, National Sal,ty Council,
S,p/,mber 1992.

Angel Award, B,st Action Te/riision Sui" of 1992,/Q be present,d
F,b.18.

Genesis Award, Ouls/andi"g Te/rnsion R,ality Program. on-going
commitment. to be p"sent,d by tM Art Trust on F,b. 28
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CongratulationsAmoldI

We've enjoyecl keeping
you "legal" for 15 years.

Dixon Q. Dern
Jon F. Vein

Warren D. Dern

RESCUE 911

A
Harvard gradualt!
,,-i/A a dtgru in

.. English,itan O'Nt!iII
is suptrvisiJtg produar and
Irtad writtr of ~Rtscut 9/ / .•

0'Neill starltd OWl in IV
working for an im'tsliga/i'r't!
rt!porting group bast!d al
KCrr, Los ....ngdes' public
]V oUlft!l. SIrt! flas bun wilh
Arnofd Shapiro Prods. afmon
from its inctplion in 1982.

OM ofIrt!r firsl projecu
for tM company was a humorous {XI show lilltld ~Pel PUVU,· ilt
which, as O'Ntifl puts it, -{Xts writt! in tht!ir complaints about IhtV
OK-Mrs. H Tht sho..... ran for rwo stosons on tlrt Cab/t! Hlla/rlr Nt!Morl:
(nowUftn·~).

Sht! Nu sinet! dt!l'doptd, WTil/tn, productd and dirtClt!d a numl>er
off/()f/-Jiction projtcts, incllliJjng Mo uaJiry programs/or CBS: ~Trw

Dt!rt!ctiva,· sharing t!.UCuJM produCt!r crtdir with Arnold Shapiro.
and USurer Livt!s ofHusbands &: Wiws,· as supervising productr and
wrilt!r.

In tM dramatic arena. O'Neill produCtd rwo le/tft/1rIS for CBS:
"Goodnight Sweet Wife: A Murdu in Bonon: starring Ken Olin. and
a stil/·to·be-titled bigamy SUJry starring Btou Bridges, bast!d en a /r~

slory ofa Stanford d«tor who died ofa heart problem til ale 52, Itov
ing lJ.thind Ihree wives. O'Neill alsd produced Ihe CBS Schoolbrtal:
special ~TM Drug Krwt· aJld tM Wonduworb drama -Hiroshima
Maiden.•

.,-, IF••• 100 episodes saved over 100 lives
••• we hope you're on the air forever!

Wrth best wishes and thanks
from your friends at

I

ber of proposals from the pro
fessional communities as well
as from viewers who had per
sonal experiences in which they
wanted to pay tribute to their
rescuers."

About half the show's stories
result from unsolicited submis
sions, while the other half is
culled from research. "Rescue
911's" research staff now pur
sues stories all over the world.
having shot segments in more
than a half-<lozen countries.

According to Shapiro. many
of "Rescue 911's" features might
be characterized by the medical
conununity as "miracle stories."
Against all odds, "somebody
who should be a quadriplegic his
whole life walks dO\rn the aisle
and receives his high·school
diploma," he says somewhat
gleefully.

The show's mostly upbeat,
inspirational nature appeals to a
wide demographic base. includ-

ing viewers as young as 3 years
old. Because of the youth audi
ence, the producers have toned
down the level of violence when
it occurs. "We k.now that we
have impressionable kids
watching." says Shapiro. "We
know that we can teU the story
suggesting things without
graphically showing them. For
instance, we will never show a
rape."

Arnold Becker. CBS TV's
vp research, says "Rescue 911"
is the network's strongest show
among children. "We've got 20
million to 25 million people
watching every week," says
Shapiro. "A lot of those are
kids. And we're talking about
life-or-death situations. So if we
communicate the wrong mes
sage or do something inappro
priate, we can be affecting lives
in a serious way."

Shapiro and his staff are also
highly sensitive to racial stereo-
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from

POST-OP

To
Arnold Shapiro

&
The Entire "Rescue 911"
Staff for 100 Episodes of
Life-Saving Television.

R
onnie LyM WeinSlod.
"Rneue 911" coordi·
Mling produar. Nu

bun wilh Shapiro Prods. for
Ihru·and·a·luJ/f years.
Research is Mr slrong suit.
wilh director credits all
"Rescue 91 r and "True
Detectives." as well as ABC'I
daily live show. "Home."

She first worl:ed on a
SluJpiro project as associate productr of the Emmy-lIOmi1lQted "Scared
Straight! Ten Years wter." ....·hich aired in 1987. She served in the
same capacity on "Men Are Just Dtsserts." "'" Hero Is More TluJn
Just a Sandwich." ·Smart Cookies DOII't Crumble" and "King Kong!
The LiI'ing ugend."

After compltling studies at Cal State Northridge. whue she double
rPllJjored in radio·JY broodeasling and English. WeillSlocl: ~gan her
JY carter as stgment producer on Paramounl1'Vs syndicaltd
"America" and ..Breaka....oay." another syndicQltd ant-hour daily.oEDIv

Premium off-line edit systems (818) 772-1192

RESCUE 911

CONGRA1UI.ATIONS

BESTWISHES FOR
CONIINUED SUCCESS

FROM YOUR 1RAVELAGENr

AROUND TIiE WORlD TRAVEL
6012 Reseda Blvd.-Tarzana.CaUfomta 91356

(818) 996-3000 •FAX (818)996-0969

PRODUcnON/VACATION TRAVEL
With • Personal Touch

lypes, backing away from cer
Lain slories that might reinforce
fears that are statistically
unfounded. In stories that do
depict minority criminal activi
ty, the producers require a posi
tive minority role to be
involved. "And if there isn't,
we'U probably not do the story,
more often than not," says
Shapiro.

Such discretions have con
tributed to the show's favorable
ratings. In its first three seasons.
"Rescue 911" averaged a 13.9
rating and a 22 share. with an
aggregate lop-30 placement at
season's end, according to fig
ures supplied by the Nielsen
Television Index. Between mid
November and late December
1992, the show placed in the top
16 four times, usually winning
all or half of a lough Tuesday
night lime slot that includes stiff
competition from ABC's "Full
House" and "Hangin' With Mr.
Cooper." At press time, the
show had scored a 16.3/24 and a
16.7/25 in the second and third
weeks of the January Nielsen
ratings.

Becker describes the show's
appeal in one word: heroism.
"It's really everyday people
being heroes:' explains the net
work executive. 'That's what I

regard as being the heart of the
show."

1llc shOW has also found suc
cess overseas, airing in 55 for
eign countries. Producer-{}irec
tor Jim Milio explains that
"there's a certain appeal about
saving lives that's universal.
The show engenders a good
feeling."

Five countries are even doing
their own version of "Rescue
911": Holland, France,
Germany, Italy and Russia. The
latter nation. according to
Weinstock. has broadcast only
two American series to date,
"60 Minutes" and "Rescue
911." The foreign versions con
sist of either indigenous inci
dents or dubbed versions of
American stories. Because the
emergency number "911" only
applies to the United States,
French broadcasters call the
program "Night of the Heroes,"
while Germans describe it as
"Emergency Call."

On the homefront, "Rescue
911" will be tested this
September in syndication at a
half-hour instead of an hour.

Marc Grayson. senior vp at
MTM Television Distribution.
which will market and sell the
show to TV sLations across the

COnlinued on page 5·/6
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In many cases, stations won't
give you specific slots. and if
it's a once-a-week show you
have to be able to run in early
fringe. maybe even in prime
time on an independent, and
possibly in late-night."

Weinstock says the show has
been positioned for early fringe
and primetime access. :

Despite segments shot on
location across the United States
and, subsequently. the world
over. "Rescue 911" has
remained relatively inexpensive
to produce.

"I seem to recall that the bud
get on 'Rescue 911' is literally
half of what the network nor
mally pays for an hout show,"
says Cohen.

"The above-the-line cost is
virtually nonexistent for these
reality-based shows," he adds,
"which is a definite advantage.
The programs are high concept,
with the concept itself generat
ing a continuing story line. In
the case of '911,' the title tells
you what it's going to be. You
don't have to worry about the
creative people coming up with

RESCUE

A
prodllctr and 'l'I'riltr
of1V shows and
movinlor 1M past 15

y~ars. Milia u,...·tS as prodllC'
tr·direClor of •Rtsc~ 91 I."

In 1984. At 'l'I'lU nonaifllJled
lor a Wriun Guild Award/or
"Prime TiJMs. - an NBC COTM'
dy sptcia/ slarring uslit
Nitlltn. He a/so receil'ed an
£mmy Award nomifllJtion iJr
1987 as Ihe productr 0/
"Gr~al Moments in Disnry
AniJ7liJlion. - a one-hour spe
cial for ABC.

Olltu 1V sptcials Itt has ....ritun and/or prodllCed include "A Rod:.
'n' Roll Christmas," "Inside Miami Vice" and "Disnty GOtS 10 1M
Oscars.· Milia also spenl a year working for Jacquts COllsteau as a
produCtr, director and associatt produCtr 0/uytra/ Cousteau Society
projects, including the PBS leltyision suits "Oasis in Spau."

For Ihe big screen. Milia produced tM independenJ ftatuu -Prince
Jad- and associau producrd Paramount Piclures' "II Came From
Hollywood.·

Most recero/y. he prtxwced six tpisodes a/-True Dettctives· for
CBS. Milia hos co-wrinen // tpisodes of ~ResclU9//."

country, cites three reasons why
MTM has high prospects for
"Rescue 911" in syndication: Its
ratings are on the rise, the
demographics are strong across
the board and reality program
ming has been quite successful
as a genre. For the week ended
Jan. 10, three reality-based
shows finished in the top IS,
according to A.C. Nielsen Co.
figures.

MTM, which also syndicates
CBS sitcom "Evening Shade."
sold "Rescue" nationally at last
month's NATPE convention in
San Francisco.

Other syndication experts in
the field agree that reality-based
shows like "Rescue 911" will
proliferate in the syndication
arena.
'~re are a lot of time peri

ods in which they can run," says
Bob Cohen, an independent
consultant who packages shows
for the syndication market. "In
syndication you have to be sen
sitive to time-period flexibility.

HeroiC
Continued from page 5·12

• •
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MAJOR ROLES
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Congrats to the genre leader -your vital signs
couldn't be strongerl

./
•

,
,

Tongue," a story about a 12
year-old boy who was babysit
ting a 2-year-old niece.
"Somehow his tongue got stuck
to the bottom of the freezer
while attempting to get some ice
cream," explains Weinstock.
'The little niece dialed 91] and
handed him the phone." The
mush-mouthed call was a live
recording.

]n the meantime, "Rescue
911'sM heroic, altruistic message
will continue to hit home for
CBS, educating its viewers and
changing the lives of those it
depicts.

"A lot of the incidents por
trayed in our show have left
people in a slate of fear or panic
or phobia," explains Shapiro.
"When you go through some
lhing like this, you don't come
oul of it unscarred.

"But reliving the story for
our cameras - especially if the
real people are involved in
aspects of the re-creation 
helps the people psychologically
gel past it. It's just like the vet
who goes back to the battlefield
where he was shot and he some
how relives the trauma and goes
home freed. That seems to have
happened to several people
who've done this." 0

RESCUE 911

A
arOIl Kass. co·wrilu of

. "Rtscut 91/," gOI his slarl ill
tlllUlai11l1ltlli wor~illg QI

Alall UJ/ldsburg PradJ./II his four
)'tars wilh Iht company. ht slr\·td QS
slOry tdilar and writtr oflht ABC
suits "That's I/I(:rtdiblt." ...·ritu of
tht ABC pi/ol "SUCCtss: II Call Bt
Yours." alld SIOry tdilor oftht ABC
pi/ol "Starch." a projl!CI Ihalttamtd
Lalldsburg Prods. wilh Iht Nt...· Yort
Timts.

Kass It/t lAndsburg 10 un't as
ertalh·t eOllsuflant 10 Iht s)'ndieottd
suits "PM. Maga:int." ugment pro
duCtr and ... ·rilu oflhe sylldiwltd
"On Triaf" and produeu and ...·rittr of
Iht sylldicaled special "There Really Is
QSallla Cfaus," /n addilion 10 ...·riling.
Kass is afso a smiar stgmenl produCtr
for "Rescut 9/ /."

new angles. as occurs with all
the various elements of an cnler
lainmcnl vehicle."

The budget is kept in check,
Milio points out, by shooting
the show on tape instead of
film. And the people involved
in the incidents who cooperate
don't get paid; the actors used
are compensated at AFTRA
scale. In addition, much of the
below-the-line help is hired
locally.

The show's one luxury is
top-flight stunt coordinators,
who are recruited by line pro
ducer Susan Ross. ]n many
ways the "stunt sequence
becomes the story," Ross says.
Accordingly, the show doesn't
skimp in re-creating some fairly
hairy scenes, attracting some of
the best in the business. Ross
says her most difficult stunt
piece took place on the island of
Maui. It called for an 18-wheel
truck hauling several tons of
sand to jackknife onto another
car, Irapping the car's driver
beneath.

However, as Weinstock
points out, not all the show's
sequences are death-defying.
Some even include a bit of
humor, such as the segment the
producer refers to as "Freezer
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tike - through his junior and senior years
in high school and on through college. By
the time he graduated from Ua..A in 1962
as a theater arts/television major, Shapiro
had logged hundreds of hours of experience
in live television.

In the meantime his social conscience
kicked in. " wanted to make documentaries ia
the hopes of improving society," he says, -1C

when I graduated, I wanted to do programs
that taught people something, that chang~
their behavior or aUitudes. Vinually eve=:
show I've done has had that cornponem...

Shapiro started off in local televisiQIL
producing his first documentary in 1969.
EventuaUy, KTLA hired him in 19TI 10 be
director of development and producUoa b
an entity called Golden WeSl TeJevisiIJL
which produced programs for die~
tion market "Scared Straight" was ODe _

eight syndie specials that Shapiro made ....
the outfit. A Reader's Digest article ...

CDftI;1IIIM.,.~ s-;:::

produced over the years, even if their titles
lead you to believe otherwise.

For example, on the surface, "Crimes of
Violence" might suggest some lurid, hard
boiled show painted with the garish tones of
tabloid television. Instead, the two-hour spe
cial, hosted by Louis Gossen Jr., analyzed a
number of case studies that linked violent
crime with how /he perpetrator.> were raised.

Shapiro traces his industry aspirations
back to when he was 9 year.> old, when his
parents became the fU'St on the block to get a
lelevision. "I was mesmerized by the inven
tion," he recalls. "By the time I was II I
knew that I wanted to be a producer because
that was the person in charge."

Shapiro's early progress toward that goal
turned out to be rather auspicious. At 16,
while still anending Alhambra High School
in Southern California be met a producer, AI
Burton, who became his mentor. As a result,
Shapiro worked on Burton's live TV shows
- variety specials, beauty pageants and the

Shapl........ • n prelects _ f.d.

F
rom his fir.>t producing credit al age 23
on a KCBS show called "Scholarquiz"
in 1964 to his company's current flag

ship series, "Rescue 911," Arnold Shapiro
has sought to educate as well as entertain.

TIle trait even comes out in conversations
with the producer, who dutifully informs
you that "Rescue 911" should be referred to
as nine one-one as opposed to nine eleven,
because if kids ever lind themselves in an
emergency situation, "they might be con
fused if they can't find an II symbol on
their telephones."

This concern for kids has become an
intrinsic pan of almost every project the
oroducer has worked on, including the trail

lazing 1979 documentary "Scared
traight:' which caused a ripple effect in the

industry with its brutally frank warnings to
children about the ho~ of prison, as well
as last year's "Scared Silent," another land
marlt documentary that addressed that most
insidious o(society's ills, child abuse.

1be fonner program won an Academy
Award, two national Emmys, six Los
Angeles-area Emmys and about 40 other
awards. TIle laner carries the distinction of
being the most watched documentary spe
cial ever broadcast on American television.

"Scared Silent" was also the tirst non
news event aired in primetime by three
broadcast networks simultaneously - CBS,
NBC and PBS. (ABC aired the special with
in 48 hours during that same Labor Day
weekend in 1992.) Childhelp USA's hotline
received more than 113,000 calls in the fIrSt
72 hours foUowing the simulcast.

"Kids are 25% of our population and
100% of our future," says Shapiro. His con
cern inspires countless programs that he's

Arnold Shapiro views his life's work more as teaching than producing,

~y STEVE CHAGOLLAN
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